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Summary: a step-by-step plan detailing how to update our departmental Twitter and 
Facebook social media accounts.



Overview 
The University of South Florida frequently prompts students to “join the conversation” and connect 
with the university through a variety of social media platforms. Many USF colleges and departments 
have their own social media accounts to directly engage with students using their own messages, 
events, and campaigns. Our department uses Twitter and Facebook to help promote new programs/
courses, scholarships, and upcoming deadlines, among other types of awareness communications. 
Due to a recent departmental name change from University College (UC) to Innovative Education 
(InEd), it is necessary to update our social media usernames and URLs across all engaged sites to 

maintain brand consistency. 

Shown above: UC Twitter profile

Shown above: UC Facebook profile

Process
To transition, we need to plan ahead and prepare all text changes and images. This also gives us an 
opportunity to review and update biographies as well as any URLs linking to and from the profile in 
question. 

	 	 Twitter	Image	Specifications			 	 	 	 Facebook	Image	Specifications

  Header image: 520 x 260 pixels    Cover photo: 851 x 315 pixels

  Profile picture: 81 x 81 pixels     Profile picture: 180 x 180 pixels



New images can be pulled from the USF’s online photo gallery (http://photogallery.usf.edu) and re-
sized using Adobe Photoshop (or similar photo editing software) according to the specifications pro-
vided.

Username	and	URLs

To create brand consistency with the new unit name and recent website launch, our social 
media usernames and URLs should be updated.

	 	 Current	URL	 	 	 	 	 	 	 Proposed	URL

  https://twitter.com/USF_UC     https://twitter.com/USFInEd

  https://www.facebook.com/USFUniversityCollege  https://www.facebook.com/USFInEd

To	update	a	Twitter	username:

1. Log in to the account 

2. Click the gear icon on the top right corner to show the drop down, select “Settings” 

3. On the account settings page, type in the new desired username listed in the “Username Field”

4. Click “Save Changes” at the bottom of the page

To	update	a	Facebook	URL:

1. Log in as the page manager, click “Edit Page”

2. From the drop down menu, select “Update Page Info”

3. The second item down shows “Page Address” click “Edit” 

4. Input the new desired username and click “Save”

Conclusion

Once these changes have been made, it is important to make our followers and fans aware of the up-
dates. To avoid confusion, post an update to the Twitter and Facebook pages and offer a brief expla-
nation for the name change. This can be as simple as “University College’s new name is now Innova-
tive Education.” Adding a link to the new website will also help avoid confusion. Updating Innovative 
Education’s social media is only a small part of the rebranding effort; The larger picture will develop 
as marketing moves forward to re-establish brand awareness of our department across campus.


